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We show positive outcomes. 
Annual Survey Results—2010 
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Methodology: 

Compeer Rochester conducts an annual written survey of all clients, parents/caregivers (if a youth client), 

volunteer mentors and referring professionals. The survey asks questions designed to measure the improve-

ment in each  relevant focus area. The results are combined to provide an accurate picture of the effective-

ness of the programs. These surveys also solicit narrative comments from the respondents. These provide spe-

cific guidance in quality control, program modification and appropriate intervention. Results are tabulated 

using Survey Monkey, an online data management tool. Results are provided to funders and used in a variety 

of reports and collateral materials. 
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